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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

2) Q. 1 1is compulsory.

1  Answer in brief : 10
(1) What is included in concept of new product ?
(2) Give an example of product line.
(3) Explain the concept of social marketing.
(4) Give traditional and modern definition of marketing.

(b) State the objectives of Consumer Protection Act.

2 (a) Write a note on green marketing. 12
(b) Explain after sales services.

OR
(a) State the approaches to marketing. Write a note on
any two.

(b) State the benefits of market segmentation.

3 (a) Narrate the functions of packaging. 12
(b) Write a note on product diversification.
OR

(a) Explain the strategies of decline stage of product life

cycle.
(b) What 1s product mix ? Explain its depth and
consistency.
4 (a) Write a note on formulation of marketing strategy. 12

(b) What are the buying motives ? Explain any three.
OR
(@) How culture and life style affects the behaviour of
consumer ? - Explain.

(b) "Customer delight is more than customer
satisfaction" - Explain.
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5 Write short notes : (any three) 12
(1) Advantages of label
(2) Demographic segmentation
(3) Family brand and individual brand
(4) Product characteristics

(5) Reference group.

6 Case study : 12

Flex Company is producing different types of biscuits.
These costly biscuits are by rich class due to attractive
packaging and best quality. Sales of biscuits is increasing
at the rate of 5% per year. Company is adopting family brand
policy.

Now to earn more profit company wants to enter in
chocolate market. Chocolate market is more competitive so
company wants to produce chocolates for children and young
generation of middle class.

(1) Is the decision of making chocolate is advisable ?
Why ?
(2) What are the alternatives to increase profit ?

(3) Which branding policy should be adopted for
chocolates ?

@) Give your suggestions for packing and label of
chocolates.
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